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Release of a Mobile App for the SH”U”N Project 

 
The Japan Fisheries Research and Education Agency (FRA) and Joshibi University of Art and Design 

worked with M.Y.T Basic Service Corp. to develop a mobile app for consumers to “disseminate information 
and raise awareness of marine products”. The aim of developing the app is to expand participation in the 
Sustainable, Healthy and “Umai” Nippon (SH”U”N) seafood project. The FRA intends to provide 
easy-to-understand information to consumers and other interested parties regarding the state of the Japanese 
fishing industry and status of marine resources. In addition, it is creating a list of marine product evaluations 
that can serve as a guide for using marine resources sustainably and with peace of mind.  

On its website (http://sh-u-n.fra.go.jp/), the SH”U”N project also publishes evaluations for individual fish 
species in four dimensions; the status of stocks, impacts to environment and ecosystems, fishery 
management, and regional sustainability, as they are obtained, with the goal of disseminating scientific 
information to researchers and experts. 

The mobile app was developed to provide information to consumers regarding the standards applied to 
marine resources, the state of fisheries management, and the nutritional value/safety of each marine product. 
in an easy-to-understand format. 

The app landing page lists fish species that are in season and that are recommended to eat. Clicking on a 
particular fish reveals evaluation results for that fish on a 
scale of 1 to 5. The content of in-season information and 
evaluation results will be refined as needed. 

When the user eats a particular fish, he or she clicks on 
the Tabeta-yo [I ate it!] button. A pop-up window with 
trivia about the fish appears and points are added to the 
user’s Fish Points. The number of points depends on the 
evaluation results for the particular fish. The Fish Points 
are a way to enable users to see how they are contributing 
to the sustainable use of marine resources. The Minna-no 
Ugoki [Everyone’s Movement] page enables users to see 
the impact of fish consumption by all participants (rather 
than the individual participant) on resources, ecosystems, 
communities, and the fishing industry. 

Our hope is that this app will not only be useful when 
consumers decide which fish to buy 
at the supermarket, but that it will 
also empower users by showing 
them that their dietary choices have 
the power to change marine 
resources and communities. 
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